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Abstract 

 

The members of this generation are born of a technical revolution and have a completely 

different way of life than the members of previous generations. The options given by the 
internet were already at hand, there is always a whole universe of information available to 

them just in reach. The main research questions of the study are how does all this affect 

the learning of young people? What and why don't they like to learn? Do they still use 
paper-based books, or do they already like to use everything only in digitized form? By 

what means and to what extent can educators and parents motivate Z-generation children? 

How do “digital natives” feel good and what are they good at? Formulate research 

questions in the light of the quantitative survey results of the answer, giving guidance to 
employers on the one hand with the generation Z employer 's needs, on the other hand, 

teachers determine the specific generation of motivational tools. In addition, in our view, 

through the results of the study may be help to parents to better understand their child's 
behavior, what are the right reactions to educate the Generation Z children.  
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1. Introduction 

 

We can distinguish people in the society of the 20th century in many ways, we can classify them 

into groups. In a broader sense, this could be belonging to ethnic groups, gender grouping, age 

groups, worldview, religion, or even political views. Everyone is unique in their own way, yet we 

have commonalities. 

In the early 1900s, Jose Ortega y Gasset (1931) and Karl Mannheim (1927, 1952) laid the 

foundations for the generation thesis still in use today. We consider members of a generation who 

were born within a given time interval. They are almost the same age, their values are similar, they 

live their everyday lives together with their contemporaries. They live historically and 

geographically in the same place. (Mannheim, 1952)( Gasset,1931).  

The purpose of the research it to focus on specific special characteristics of the Generation Z and 

focusing on their relationship with education, habits, and motivation. 

An issue that affects our everyday lives is the nature of the education system. The media is loud 

with a lot of criticism, and it is also the subject of public discourse that education in Hungary today 

is not at the right level, due to various aspects. The online presence has become established in the 

lives of Generation Z, who are currently still in the age of studying. They also take advantage of 

the opportunities offered by the Internet during teaching hours. The accelerated flow of 
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information, the constant presence on the World Wide Web, has changed the attitudes, behaviors, 

and moral attitudes of young people relative to members of previous generations.(Journal of 

Marketing and Management,2014) Respect is no longer equivalent to the respect that was 

characteristic of previous generations. The educators who teach and educate them are still born of 

an earlier age, into another environment where they nurtured other values even before the explosive 

spread of IT. These instructors are in a difficult position. They need to keep pace with the spirit of 

the age, reinterpret the concept of respect and adapt to the expectations of the net generation. 

(Marketing and Management,2015). 

The study, to be presented primary results of FIATA investigation (Generation Z) in terms of major 

concern for education issues. Should we develop a more modern way of teaching or do we rely on 

well-established old methods? Whether a loose, interactive lesson is needed, or a loose, interactive 

lesson that is so characteristic of previous years of teaching. Do modern technical devices inhibit 

the ability to focus attention for an extended period? Or quite the opposite? Does it help the 

instructor to make the many times so dry curriculum more colorful and exciting? Our goal was to 

explore how to motivate members of this generation most effectively. 

 

2. Secondary Research 

 

A very important factor in the development of the generation is the rapid succession of newer and 

newer technical achievements. Members of Generation Z are referred to by a number of names, 

including “Facebook Generation,” “Digital Indigenous” ( Prensky, 2011) 

In addition, they are also called “dotcom” children, “Igeneration” and “net generation”. Although 

their technical knowledge is very advanced and they have gained considerable experience in this 

field, they could not develop spiritually and emotionally at such a rapid pace.  This fact also 

influences important decisions in their lives. By the time Generation Z members enter the world of 

work, much of the online work they will be able to do is from anywhere in the world. Many 

companies will compete for their knowledge all over the world. And it is precisely for these reasons 

that they face greater difficulties than their former offline workers in integrating and building social 

relationships. (Juhász,2016.) 

Their communication with each other is not personal. Much of their daily communication is done 

over online chatting and texting. Even if they are in a room and sitting close together. The members 

of this generation changed the design of role models as well. Older and smarter adults are no longer 

their role models, but the person they want to be like comes from their generation, even from their 

immediate environment. They see role models in a more traditional sense as rivals and they even 

try to confront them, become better than them. (Paul,2001.) 

It is very important for them to be able to participate interactively in the processes, not just give 

their opinion on something. This is true for the product development of different companies, and 

for the world of education. Members of this generation cannot be characterized uniformly. For 

those who find it easier to start life, and others already face serious financial difficulties. Their 

desires are similar: money, success, confidence. They still need help and support many times. They 

have different circumstances than the members of the generations before them, but their worries, 

their difficulties in life, do not differ greatly. (Töröcsik, et all. , 2014)  

They are born of the digital world 

The members of the generation, who have already emerged in a whole new world compared to the 

previous century, are accustomed to a very intense influx of information and its handling through 

several channels at once. This is called multitasking. Members of the generation can also be said 

to have similar problems as young people of previous generations: Finding themselves, getting to 
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know the world, integrating, or even finding their loved ones.(Csiszárik,2016) However, what 

makes them different from previous generations is that they have been given a new framework for 

this, which is the digital world, advanced technology. This is because this generation already 

expresses itself differently, which often makes them “incomprehensible” to older people. Many 

times they use words or phrases that other generations don’t even understand or used before (Tari, 

2011). 

They have crossed geographical, economic, and sociological boundaries as members of the 

generation, with unprecedented opportunities. Today, no matter which country in the world we are 

in, due to the opportunities offered by the internet, the same fashion wave is sweeping through at 

the same time everywhere, since young people can easily reach each other from anywhere. They 

became the first members of a generation that can be called global. (McCrindle&Wolfinger, 2009.) 

Teaching Generation Z. 

Members of the previous generation worked on a task for days, but in any case, for several hours, 

discovering solutions for given problems was much harder. They had to find hard printed books 

with the searched knowledge or a senior who knew the information. The current net generation is 

already condensing all this into 1-2 hours. In the long run, they are not distracted by a particular 

topic or task, as knowledge can be gained quickly with a few clicks, copies, and pastes. It is true 

that they describe facts based on the wording of others, the observations of others, but to get a good 

grade for it is just enough. They do not bother to realize their own thoughts; the point would be the 

same as the material collected in this way anyway.(Hernandez,2020) Why bother with it then? Is 

it not uncommon in lessons and lectures for a nebula to ask if this is important? Do we really need 

to learn this? Because today's Information Generation is already very good at finding - useful - 

information (too). For them, the net is already an everyday thing, accessible from everywhere, and 

if they are interested in anything, they just type it in, and the answer is already there. So then why 

should they learn anything? They are very skeptical about the importance of learning. What do I 

have to learn it, I will never use it anyway? or I just look it up again later when I need it. (Tari, 

2011).  

Well, if we look at it superficially, we immediately realize that this is the case, but let us dig a little 

deeper. Learned texts are transferred from short-term memory to long-term memory. By learning, 

we stimulate the brain, activating more and more stimulus pathways. In this way, the capacity of 

our brain is indirectly increased in our daily lives. Our logical skills are evolving, and our causal 

relationships are also being strengthened. And after a while, knowledge is imperceptibly 

incorporated into everyday life, as if it had always been in us. (kárpáti, 2020) 

No one would think that his cognitive knowledge, logical development, and ability to systematize 

all developed in chemistry classes by solving difficult formulas and computational 

equations.(Bharat,2020) 

 

3. Methodology 

 

Primary data collection was performed using a standardized questionnaire using a quantitative 

methodology. As a result of snowball sampling, 142 evaluable responses were processed. The 

questionnaire included closed-ended questions, question types at the nominal and metric 

measurement levels. 

Research goals and hypotheses 

The aim of the study was to find a starting point of motivation of the members of the Hungarian, 

Z generation in education, to develop their attention and comprehension skills. The study attempts 
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this generation learners’ main character in terms of to represent and lead generation opportunities. 

The hypotheses of the research are the following (projected on the sample members): 

H1: The members of Generation Z do not read enough. 

H2: Members of this generation do not like regular performances; they consider them unanimous. 

H3: It is not self-evident to members of the generation to give respect to their teachers, the teachers 

themselves has to earn the respect. 

 

4. Results 

 

Analyzing the answers, it can be stated in general that the vast majority of the respondents are 

reading books regularly, contrary to the hypothesis. 

 

Figure 1 Regularity of reading among respondents (%) 

 

Source: Own research 2018, N = 142 

 

A large percentage of those who completed my questionnaire read a book at least monthly, but 

rather weekly, and a very small percentage testified that they were not used to reading at all. 
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Figure 2 Distribution of readers of printed books in the sample (%) 

 
Source: Own research 2018, N = 142 

 

According to the results of the research, it was also found that printed-paper-based books are 

preferred by young people, which is not in line with the assumptions made on the basis of secondary 

sources. To understand the results, it has to be mentioned again that the research is based on a 

snowball method recruited sample which is not representative, so the results will be significant. 

 

Figure 3 Mobile usage during performances in the sample (%) 

 
Source: Own research 2018, N = 142 

 

Numerous literatures confirm that multitasking is highly characteristic of the Z generation. When 

it comes to learning, the majority of those we interviewed said they do not pay attention to their 

smart devices during lessons for hours but only focus on what is taught there. This result also 

contradicts secondary research and general opinion. 
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Figure 4 Attitudes of the respondents towards the person of the instructor and the method of 

presentation (%) 

 
Source: Own research 2018, N = 142 

 

Analyzing the results of the attitude test, new, very surprising values were obtained. A very large 

proportion of the respondents respect their professors from the start. Their answers claim that the 

respect is given. The teachers do not have to earn it by their experience and personality. Which is 

also an unexpected outcome because, according to assumptions and public belief, members of 

Generation Z are choosing very precisely who they respect over their own experience. 

Most answerers love disciplined lessons, and presentations with creative, interesting elements are 

important to them. From the answers it turns out that for student the most important goal is to 

complete the given subjects so they can move forward with their studies. 

 

5. Conclusion 

 

Based on analyzes and expert opinions the members of Generation Z – thanks to the modern 

technology and the constant presence of the internet- the information is very easy to reach, 

especially giving them an advantage in researching and learning. Most of the students answered 

that they choose online learning and studying platform over the classical lectures in classes. The 

Generation Z prefers reading less in common, and more experience and example-based teaching 

methods are preferred, as a result, in many cases, there are difficulties in reading compared to 

members of previous generations.  

In addition, they are characterized by brief attention, so simple, understandable wording and the 

pursuit of the essence are important to them. Teachers can earn their trust with their personalities 

and experiences on the taught field. Based on this, they do not like the usual, monotonous 

performances, the creative, colorful way of teaching is important to them. We analyzed the learning 

habits and motivation of Generation Z in the framework of a pre-tested standardized questionnaire 
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survey within the framework of the primary research. The primary results only partially confirmed 

the secondary data. The conclusion is given by the answers that in some cases the general thought 

and conceptions can be miss leading about the Generation Z. They still like to read the classical 

types of books and they are committed to listening, over using their mobiles when the given lecture 

is important to them. 

Considering the results of the research, it can be stated that learning for the questioned young 

people is still important, but they are very unforgiving for boring and text based, slow teaching 

methods. The request is high for interactive, experience based and multiple sensory learning 

methodological tools. The researched generation in addition, is expecting a disciplined, quiet 

atmosphere for the most effective learning. The replies indicated that the majority of the 

respondents are giving respect to their teachers spontaneously, due to their role as teachers. 

Considering all the information above, we can say that although Generation Z has a different 

vascular order, and it uses different tools in its everyday life, which also affects its learning habits, 

they still values learning and the meaning of respect. This contrasts to the conclusion that not all 

“classic" methodology is outdated, but to be more successful teachers have to catch their student’s 

attention with more special ways of teaching which is based on their own real-life experiences and 

creative tasks which the students can take part in. Using the methods mentioned in the research it 

is possible for teachers to reduce the age gap between them and students, but this of course needs 

attention and the motivation to change and improve, overall leading to understanding the Z 

Generation. 
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