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Abstract 

 

In this study, the enterprenuership propensity of the students who take enterprenuership 

oriented lessons with the enterprenuership propensity of the students who don’t take such 

lessons, were compared. Hence, the enterprenuership propensity of the students from 

Business Management and Local Governments Programs who take entreprenuership 

oriented lessons and the propensity of the students from other programs was aimed to 

determine. According to the search findings; it was detected that the entreprenuership 

propensity of the students from Business Management and Local Governments Programs 

who take lessons considered as increasing entreprenuership, are higher than the 

entreprenuership propensity of the students from other programs, in terms of “Self-

confidence”, “Innovativeness”, “Need for Achievement 1-2” and “Internal Locus of 

Control” subdimensions. It’s also determined that “Ambiguity Tolerance” propensity of 

the students from Business Management Program is higher than the “ambiguity 

tolerance” propensity of the students from Accounting and Tax Application Program. 

Based on the results obtained in the study, while the entreprenuership propensity of 

students from Business Management Program is higher in terms of all entreprenuership 

sub-dimensions expect “Risk Taking” propensity, the entreprenuership propensity of the 

students from Local Governments Program is higher in terms of “Self-confidence”, 

“Innovativeness”, “Need for Achievement 1- 2” and “Internal Locus of Control” 

subdimensions.   

 

Keywords: Entreprenuership, entreprenuership education, entreprenuership propensity. 

 

1. Introduction 

It’s possible to say that entreprenuership is an important element in the economic development of 

countries, the increase in the employment rate, the transition from consumption-based social 

structure to production based social structure. Many studies in national and international literature 

illustrate that there is a positive relation between entreprenuership education end entreprenuership 

propensity. It’s seen that the countries as U.S.A., England, Holland and Austrialia emphasis 

entreprenuership education in order to increase entreprenuership propensity and educate 
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entreprenuerial individuals. For this purpose, the entreprenuership propensity is tried to increase 

by educational programs in the scope of curriculum at the schools and the centers founded and 

financed in the field of entreprenuership. And also, the entreprenuership propensity of the 

students at younger age is tried to enhance through business establishment program named 

“Junior”. These countries draw attention to awareness of enrtreprenuership education in 

entreprenuership propensity. 

In Turkey, It’s possible to associate the failure to get the desired entreprenuership rates with the 

inadequate entreprenuership education. Entreprenuership education isn’t included in the scope of 

many high-schools, vacational schools, colleges and faculties and this emphasises the lower level 

of enterprenuership propensity in Turkey. Thus, only people who can not find work, tend to deal 

with entreprenuership activities. The high level of entreprenuership is very important in order to 

reach the desired level of development in Turkey. In this context, students while continuing their 

education should think to be enterprenuerial individuals and master the entreprenuerial process. 

2. The Concept of Entreprenuership and Entrepreneur 

Entrepreneurship which was firstly determined in the 18th century, is a significant concept due to 

improving innovation, increasing productivity and enhancing trade volume.  

Entreprenuership is a process which persues opportunities to create future products and services, 

in other words entrepreneurship is a creative process (Shane etc., 2003: 259) of risk taking, 

capturing innovations, evaluating opportunities and implementing them. Entrepreneur is a person 

who starts and manages a business for the real purposes of profit and growth (Carland etc., 1984: 

358). 

In fact, there are different apporaches to the concept of entrepreneurship and entrepreneur in the 

literature. According to one approach, the entrepreneur is defined as an individual who is born 

with intuition, vigour, energy, persistence end self-esteem. To another approach, entrepreneurship 

is identified with innovation, creativity and discovery. Besides an approach which describes 

entrepreneur as a person who organizes, owns, manages and assumes risk. A similiar approach 

defines an entrepreneur as an individual who motivates, directs and leads. Whereas a different 

approach focuses on the skill of managers within complex organizations (Koh, 1996: 13).  

Hebert and Link identified the roles of the entrepreneur in economic literature as follows (Hebert 

and Link, 1988: 41); 

1. The entrepreneur is the person who assumes the risk 

2. The entrepreneur is the person who supplies financial capital 

3. The entrepreneur is the owner of an enterprise 

4. The entrepreneur is the employer of factors of production 

5. The entrepreneur is an allocator of resourses among alternatives uses.  

6. The entrepreneur is an organizer and coordinator of economic resources. 

7. The entrepreneur is a manager. 

8. The entrepreneur is a decision maker. 

9. The entrepreneur is an industrial leader. 
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10. The entrepreneur is an innovator. 

11. The entrepreneur is an arbitrageur. 

12.  The entrepreneur is a contractor. 

3. The Subdimensions of Entrepreneur 

Although there many classification regarding the characteristics of entrepreneur in literature, the 

main classification consists of “Internal Locus of Control”, “Need for Achivement”, “Risk 

Taking Propensity”, “Ambiguity Tolerance”, “Self-confidence”, “Innovativeness”. This 

classification is considered as the sub-dimensions of entreprenuership in the study.  

3.1. Internal Locus of Control 

Locus of control orginated by Julia Rotter can be internally or externally. Rotter (1990) defined 

internal locus of control as “The degree to which persons expect that a reinforcement or an 

outcome of the behavior is contingent on their own behavior or personal characteristics” (Roter, 

1990: 489 ). People have an internal locus of control, tend to be more motivated succeed- 

oriented and more specific. 

Roter described the external locus of control as “the degree to which persons expects that the 

reinforcement or outcome is a function of chance, luck or fate is under control of powerful others 

or is simply unpredictable” (Roter, 1990: 489). People have an external locus of control, tend to 

be fatalistic, more passive and accepting. 

It’s believed that people who base their success on their own work and believe they control their 

life, have higher propensity to be prone to entrepreneurial activities that the people who atribute 

their success of failure to outside influences (Kaufmann ect., 1995: 44). 

3.2. Self- confidence 

Self- confidence is described as the belief in oneself, one’s abilities and one’s judgment. If a 

person beleive she or he can change things or make a difference in a situation, it is expected that 

she or he is much more likely to succeed. In this context, an entrepreneur who is the owner 

her/his own business, must believe that he/she is able to achieve the goals (Koh, 1996: 15). 

3.3. Risk Taking Propensity 

Much of the studies affirm that risk taking which is defined as “ the act of doing something that 

involves risk in order to achieve a goal”, is one of the main entrepreneurial characteristics. 

While an entreprenuer looks for business opportunities in an uncertain enviroment, it is ordinarily 

expected that she/he must not to be averse to risk taking ( Estay etc. 2013:249). Actually, 

entrepreneurs prefer to control and moderate risk while trying to make profit (Koh, 1996: 15).  

3.4. Ambiguity Tolerance  

Entrepreneurial activities always encounters ambiguity situations means unexpected precarious 

situations. Ambiguity tolerance is the ability to remove or reduce ambiguity by trying to find 

more information and using them in managing this uncertainity situation.  

Entrepreneurship literature point it out that entreprenuers are able to tolerate ambiguity until they 

identify the right solution for it ( Zarei etc., 2013: 167-168).  
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3.5. Need for Achievement  

Need for achievement is defined as “The degree to which someone is motivated to set and reach 

goals”, is regarded one of the major enrepreneurial characteristics in literature. The concept of 

need for achievement was conceived by McClelland and his collegues in 1950’s. They asserted 

that individuals with high need for achivement, are more likely to be successfull and perform 

well in entrepreneurial jobs than one’s with low need for achievement (Collin’s etc. 2004: 96).  

3.6. Innovativeness  

Innovation is defined as “A new idea, more effective device or process”. In business, it is 

described as “ The process of transplanting an idea or invention into a good or service that creates 

value”. There is a strong relation between innovation and entrepreneurship. Because, an 

entreprenuer is also an innovator ( Marcati, etc. 2008: 1579). 

4. The Role of University Education on Entrepreneurship 

Most of studies in litreture describe that the education in universities effect the entreprenuership 

propensity positively. These findings, explicit that graduated students who have entreprenuership 

oriented lessons, have a higher propensity to establish their own business. The university 

education also gives shape to the characteristics of the students in their workplace. Especially it 

supports improvement of the innovativeness, entellectual simulation and cooperation capabilities 

of the students (Brenner, 1991: 9).  

According to Peterman and Kennedy (2003) and Souitaris etc. (2007), there is a positive relation 

between entreprenuership oriented education and enterreprenuership propencity  (Huber etc., 

2012: 2). Some of the studies (eg. Gorman etc., 1997) propose that entereprenuership oriented 

education should start at the level of primary school (Kuckerts, 2013: 67-68). Vrdoljak Raguz 

and Dulcic (2011; 861) explicited that education system improves enreprenuership propensity of 

individuals from younger age. Couetil (2013; 398- 401) set forth that there is a positive 

relationship between enreprenuership oriented education and enreprenuerial activities. Keat ect. 

(2011; 215) found a positive relation between education and enreprenuership propensity 

according to the results of the study made on the universtiy students.  

In Turkey, the study made by Korkmaz exposed the students of Business Management Program 

have enreprenuership personality. Çetinkaya, Bozkurt and Alper (2013; 19) described that the 

students who get business training, give importance to self-confidence, risk taking, seeing 

opportunities, innovative thinking expressed as enreprenuership propensity. İplikçioğlu and Taşer 

(2009; 22) indicated that the entreprenuership feelings of the students from Business 

Administration Programs are gradually developing. Canbaz etc. (2013; 246) searched the students 

from Business Administration Program in two diffirent regions in order to determine their 

entreprenuership features. The search results shown that the enreprenuership propensity of the 

students was high in “Self-confidence” subdimension. 
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5. Methodology 

In this section, the aim and the importance of the research; the model and the hypotheses of the 

reseach and findings and asessments were addressed.  

 5.1. The Aim of The Research 

The aim of the research is to measure the enterpreneurship propensity level of the students 

studying in different programs of Çanakkale Social Sciences Vacational School, Çanakkale 

Onsekiz Mart University.  

In the study, “Internal Locus of Control”, “Self-Confidence”, “Risk Taking Propensity”, 

“Ambiguity Tolerance”, “Need for Achivement” and “Innovativeness” which are the 

subdimensions of the enterpreneurship, were also investigated.  

Besides, the enterpreneurship propensity level of students who took lessons considered as 

increasing enterpreneurship propencity with the enterpreneurship propensity level of students 

who did not take these lessons, were compared in the study. 

 5.2. The Importance of The Research 

Universities offer carier alternatives to their students in order to work for public and private 

sector and non-governmental organizations or, to establish their own businesses as 

entreprenuerial individuals. In this context, one of the fundamental missions of the universities is 

to arrange their academic curriculums as providing importance to the entreprenuerial 

phenomenon. 

Increasing entrepreneurial tendency through the educations in universities, provides gains to the 

countries. Nowadays, the main factor which enables the countries to access development level, is 

their entreprenuerial potential. The high rate of enterpreneurship is considered as an important 

factor for the development of the countries, the reduction of unemployment to the required level, 

the determination of the need for labor according to the sectors, establishing their own businesses 

for the students in the field of vacational training and the development of science and technology.  

 5.3. The Model of The Study and The Hypotheses 

In this study, the enterpreneurship propensities of the students studying in different programs was 

compared. In this context, the difrences of enterpreneurship tendencies between the students of 

Business Management and Local Government Programs and the students of the other programs, 

was tried to determine. Eventhough, “Management” lesson is avalaible in curriculum of all 

programs in Çanakkale Social Sciences Vacational School, “Enterpreneurship” and “Investment 

Projects” lessons which are thought to increase enterpreneurship tendency, are not included in all 

programs. “Enterpreneurship” lesson is avaliable in curriculum of Business Management 

Program and “Investment Projects” lesson is avaliable in curriculum of Local Government 

Program. As a result of this, the below reseach model and the hypotheses were formed. 
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                                                Research Model 

   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

H1: There is a significant difference between the students studying in Management & 

Organization Department and the students studying in other departments, in terms of “Self-

confidence” subdimension. 

H2: There is a significant difference between the students studying in Management & 

Organization Department and the students studying in other departments, in terms of “Ambiguity 

Tolerance” subdimension. 

H3: There is a significant difference between the students studying in Management & 

Organization Department and the students studying in other departments, in terms of “Risk 

Taking Propensity” subdimension. 

H4: There is a significant difference between the students studying in Management & 

Organization Department and the students studying in other departments, in terms of 

”Innovativeness” subdimension. 

H5: There is a significant difference between the students studying in Management & 

Organization Department and the students studying in other departments, in terms of “Need for 

Achievement” subdimension. 

H6: There is a significant difference between the students studying in Management & 

Organization Department and the students studying in other departments, in terms of “Internal 

Focus of Control” subdimension. 

 

Departments 

Programs 

Management&Organization 

Programs 

 

-Business Management Program 

-Local Government Program 

Other Departments 

-Public Relations & 

Advertisement Program 

-Office Management & 

Managerial Assistant  Program 

-Accounting & Tax Application 

Program 

Enterpreneurship 

Tendency Dimensions 

Internal Locus of Control 

Self Confidence 

Risk Taking Propensity 

Ambiguity Tolerance 

Need for Achievement 

Innovativeness 

Enterpreneurship 

Tendency 

 

High 

Low 
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 5.4. Research Method 

This study was conducted on the students of Business Management and Local Governments, 

Public Relations & Advertisement, Office Management & Managerial Assitant, Accounting & 

Tax Application Programs in Çanakkale Social Sciences Vacational School. Research data was 

collected through a survey.  

In this section, the universe and the sample of the research and also methods used for data 

collection and evaluation were informed. 

5.4.1. Research Universe and Sample 

The universe of the study was composed of the second year students studying in Business 

Management and Local Governments, Public Relations & Advertisement, Office Management & 

Managerial Assistant, Accounting & Tax Application Programs.  

The survey was admistrated in the Spring Semester of 2014- 2015 Academic Year and the total 

number of students was 416 during the same period. The sample of the study was 355 students 

attented to courses at the last week of the Spring Semester. The study was applied on 342 

students (about %82) after incorrect questions removed from the analysis.  

The survey was applied on the second year students at the end of the academic year. The reason 

was to measure the enterpreneurship propensity of the students who have completed the training 

process and to compare the enterpreneurship propensity of the students who took lessons 

considered as increasing the enterpreneurship propensity, with the students who didn’t take these 

lessons.  

5.4.2. Data Collection and Data Evaluation Methods 

Data was collected through a survey applied to 342 students. The first part of the survey consists 

of questions regarding demographic information. The second part of the questionnaire contains 

36 variables measured enterpreneurship propensity and these variables were applied to 

participants through five-point Likert. The phrases used in order to determine enterpreneurship 

propensity, were encoded as follows; 

“1” Strongly Disagree 

“2” Disagree 

“3” Undecided 

“4” Agree 

“5” Strongly Agree 

The survey which measures the enterpreneurship propensity, was prepared by using 

enterpreneurship propensity dimensions included in the study of Hian KOH (1996) entitled 

“Testing Hypotheses of Entrepreneurial Characteristics, A Study of Hong Kong MBA Students”. 

The subdimensions used in the survey are; “Self-confidence”, “Ambiguity Tolerance”, “Risk 

Taking Propencity”, “Being Innovative”, “Need for Achivement”, “Internal Locus of Control”. 
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 5.5. Research Findings and Assessments 

In this section, the demographic information of participants and the information regarding 

reliability, descriptive analysis, factor analysis, statistical analysis of factors and hypothesis tests 

were included. 

The abbreviations used in the study are follows; 

SC: Self-Confidence 

AT: Ambiguity Tolerance  

RTP: Risk Taking Propensity 

I: Innovativeness 

NA-1, NA-2: Need for Achievement 

ILC: Internal Locus of Control 

5.5.1. Demographic Information of Participants  

Frequency distributions related with research findings were shown in Table 1 and mean values 

for research findings were shown in Table 2. 

  Table 1. Frequency Distributions Regarding Demographic Information of Participants 

Variables Feautures Number Percentage 

 

Gender 

Female 139 40,6 

Male 203 59,4 

 

 

 

Department 

Business Management 99 28.9 

Local Goverments 56 16.4 

Accounting and Tax 

Applications 
108 31.6 

Office Management and 

Managerial Assistance  
54 15.8 

Public Relations and 

Advertisement 
25 7.3 

 

Marital Status 

Married 8 2.3 

Single 334 97.7 
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Table 2. Mean Values for Age Status of Participants 

 

 

 

 

5.5.2. Relaibility Analysis and Descriptive Statistics 

Cronbach’s Alpa reliability coefficient of the scale that measure the enterpreneurship tendency 

was found as 0,739. The high scores of the scale have been prepared in a way to express the 

enterpreneurship feature was positive or higher. Therefore, the reverse-coded expressions in the 

scale were analyzed by making them positive.  

First, the reliability of the scale was examined and the scale was found reliable. Any question was 

not encountered that disrupt the reliability of the scale or significantly increase the reliability of 

the scale, when it was removed from the scale. 

Due to the reliability coefficient was between “0,70 – 0,80”, it was considered that the scale has a 

sufficient reliability level.  

Mean questions were investigated by Hotelling’s T-Squared and all sub-dimensions were found 

significant. The highest mean of the scale was obtained from the expression “I trust in my ability 

to succeed” as 4,18 and the lowest mean of the scale was obtained from the expression “Job 

security is important for me” as 2,17. The overall mean of the scale was obtained as 3,35. The 

reliability of sub-dimensions of enterpreneurship propensity, was also examined and the scale 

was found reliable in all sub-dimensions. Information related to reliability analysis and 

descriptive statistics were shown in Table 3. 

 

 

 

 

 

 

 

 

 

 

Demographic Feature N Minimum Maximum Mean Std.Deviation 

Age 342 19 50 21.3713 3.028 
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   Table 3. Reliability Analysis and Descriptive Statistics of Enterpreneurship Scale 

Variables Mean 
Standard 

Deviation  

All Question  

Correlation 

When Question 

deleted 

 Cronbach's Alpha 

Cronbach's Alpha=,707. Overall Average=3,758. Hotelling's T-Squared= 92,810 F=18,344 P=,0000 

SC1 (Q.5) 3,85 1,27 ,307 ,711 

SC2 (Q.11) 4,18 1,01 ,441 ,669 

SC3 (Q.17) 3,71 1,07 ,440 ,668 

SC4 (Q. 23) 3,66 1,11 ,548 ,635 

SC5 (Q. 29) 3,67 1,23 ,524 ,639 

 SC6 (Q. 34) 3,49 1,38 ,411 ,681 

Cronbach's Alpha=,783. Overall Average =3,56. Hotelling's T-Squared= 34,946; F=5,739;  P=,0000 

ILC1 (Q.1) 3,50 1,41 ,353 ,789 

ILC2 (Q.7) 3,44 1,18 ,476 ,762 

ILC3 (Q. 13) 3,58 1,25 ,534 ,751 

ILC4 (Q. 19) 3,77 1,17 ,587 ,742 

ILC5(Q. 25) 3,54 1,25 ,560 ,746 

ILC6 (Q. 31) 3,73 1,21 ,586 ,741 

ILC7 (Q.36) 3,33 1,43 ,500 ,759 

Cronbach's Alpha=,,824. Overall Average = 2,702. Hotelling's T-Squared=134,942. F=26,672.  P=,0001 

AT1  (Q.4) 2,17 1,469 ,652 ,782 

AT2 (Q.10) 2,53 1,407 ,711 ,769 

AT3 (Q. 16) 2,72 1,428 ,584 ,797 

AT4 (Q. 22) 2,90 1,285 ,522 ,809 

AT5 (Q. 28) 2,71 1,270 ,592 ,796 

AT6 (Q.35) 3,19 1,359 ,487 ,817 

Cronbach's Alpha= ,732. Overall Average = 3,017. Hotelling's T-Squared= 33,554 F= 6,632 P=,0001 

RTP1 (Q.3) 2,95 1,196 ,468 ,694 

RTP2 (Q. 9) 3,27 1,219 ,404 ,712 

RTP3 (Q.15) 2,94 1,359 ,506 ,683 

RTP4 (Q. 21) 3,21 1,226 ,409 ,711 

RTP5 (Q. 27) 2,80 1,290 ,498 ,685 

RTP6 (Q. 33) 2,94 1,288 ,514 ,680 

Cronbach's Alpha=,716. Overall Average = 3,513. Hotelling's T-Squared= 30,009,  F=5,931;  P=,0001 

 

NA1 (Q. 2) 3,67 1,200 ,450 ,677 

NA2 (Q. 8) 3,76 1,199 ,486 ,667 

NA3 (Q. 14) 3,63 1,208 ,446 ,678 

NA4 (Q. 20) 3,28 1,485 ,402 ,695 

NA5 (Q. 26) 3,30 1,372 ,442 ,679 

NA6 (Q. 32) 3,43 1,261 ,479 ,668 

Cronbach's Alpha=,721. Overall Average =3,542. Hotelling's T-Squared=35,040,  F=8,683;  P=,0001 

I1 (Q. 6) 3,29 1,216 ,353 ,724 

I2 (Q. 12) 3,55 1,121 ,545 ,650 

I3 (Q. 18) 3,70 1,133 ,569 ,640 

I4 (Q. 24) 3,70 1,232 ,612 ,618 

I5 (Q.30) 3,46 1,234 ,350 ,726 

Cronbach's Alpha=,739. Overall Average =3,35. Hotelling's T-Squared=586,870.; F=15,096; P=0,000 
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5.5.3. Factor Analysis 

The survey used in the study, was analysed by factor analysis method. The reliability of factor 

analysis was investigated by “Kaiser-Meyer Oliver Test”. According to the results of the test, it 

was determined that the factor analysis applied in the study, provided high reliablity.  ( 

0,856>0,500) (Stevens 2002: 390). The data of factor analysis, was subjected to rotation and 

factors were formed by bringing together the interrelated propositions of the survey. Kaiser-

Meyer Oliver factor analysis results were shown in Table 4. 

Table 4. KMO Table of Factor Analysis 

 

 

 

According to the results of the factor analysis, SPSS program has grouped the propositions by 

collecting the scale in seven factors in a meaningful manner. There are six factors ( 

subdimension) in the scale of Koh. These factors are “Self-confidence”, “Ambiguity Tolerance”, 

“Risk Taking Propensity”, “Innovativeness”, “Need for Achievement”, “Internal Locus of 

Control” sub-dimensions. Question number 5 which measures “Self-confidence” subdimension 

and questions number 1 and 36 which measure “Internal Locus of Control” subdimesion, were 

excluded from the factor analysis, because they were included in more than one factor.  

Factor analysis was performed by 33 propositions after screemed 3 propositions. In this case, 

description power of the research variance of the all factors was determined as %59,293. Factor 

analysis divided “Need for Achievement” dimension into two new subdimensions. Accordingly, 

“Need for Achievement” subdimension was renamed as “Being Competitive” (NA-1) dimension 

and “Talented” (NA-2) dimension. The renamed factors and description power of the total 

varience were shown in Table 5 and factor analysis results were shown in Table 6.  

Table 5. The explanatory power of the factors for variance   

Component Rotation Sums of Squared Loadings 

 Total % of Variance Cumulative % 

1- Ambiguity Tolerance 3,201 9,700 9,700 

2- Internal Locus of Control 3,111 9,427 19,127 

3-Need for Achievement-1 (Being Competitive dimension) 3,094 9,377 28,504 

4- Need for Achievement -2 (Talented dimension) 2,806 8,503 37,007 

5- Risk Taking Propensity 2,501 7,579 44,586 

6- Innovativeness 2,447 7,416 52,002 

7- Self-confidence 2,406 7,291 59,293 

 

 

 

 

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. ,856 

 

Bartlett's Test of Sphericity 

Approx. Chi-Square 4,500E3 

Df 528 

Sig. ,000 



Feyza DEREKÖY and Sena ERDEN AYHÜN, The Macrotheme Review 6(1), Spring 2017 

 

38 
 

Table 6. Factor Analysis Table 

 Ambiguity 

Tolerance 

Internal 

Locus of 

Control 

Need for 

Achievement 1 

(Being 

Competitive 

dimension) 

Need for 

Achievement2 

(Talented   

dimension) 

Risk Taking 

Propensity 

Innovativeness Self-

confidence 

Q. 35 ,736       
Q. 22 ,721       
Q. 28 ,704       
Q. 10 ,690       
Q. 16 ,663       
Q. T4 ,657       
Q. 13  ,773      
Q. 31  ,722      
Q. 25  ,718      
Q. 19  ,704      
Q. 7  ,536      
Q. 2   ,776     
Q. 26   ,753     
Q. 8   ,670     
Q. 20    ,771    
Q. 14    ,764    
Q. 32    ,545    
Q. 15     ,721   
Q. 9     ,709   
Q. 21     ,695   
Q. 33     ,585   
Q. 27     ,546   
Q. 3     ,524   
Q. 18      ,684  
Q. 24      ,684  
Q. 12      ,630  
Q. 6      ,584  
Q. 30      ,531  
Q. 17       ,721 

Q. 29       ,681 

Q. 11       ,651 

Q. 23       ,620 

Q.34                  ,575 

Values below 0,50 were not shown. 
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5.5.4. Statistical Analysis and Hypothesis Tests of Factors 

In this section of the study, the enterpreneurship tendencies between the students studying in 

Business Management and Local Governments Programs and the students studying in Public 

Relations & Advertisement, Office Management & Managerial Assistant, Accounting & Tax 

Application Programs. For this purpose, the normal distribution test, statistical analysis and 

hypothesis tests of factors were made. In the study, first of all the responses of students to the 

survey were collected and average scores of the respondants were calculated. Thus, a score was 

created for each student. The high average score (close to 5) represented the high 

enterpreneurship propensity in the related dimension. Before looking for the enterpreneurship 

propensities of the students regarding to their different features, it was investigated whether the 

average scores were normally distributed or not. The normality test was investigated by using 

Kolmogorov- Smirnov and Shapiro-Wilk statistics and it was found that all the scores of the 

enterpreneurship scales were not normally distributed. (p< 0,05). For this reason, the differences 

were researched with nonparametric tests, instead of parametric ones. Normal distribution test 

findings of enterpreneurship subdimensions were shown in Table7. 

   Table 7. Normal Distribution Test of Enterpreneurship Subdimension 

 

Kolmogorov-Smirnov(a) Shapiro-Wilk 

Statistic df Sig. Statistic df Sig. 

SC ,131 342 ,000 ,936 342 ,000 

AT ,103 342 ,000 ,954 342 ,000 

RTP ,077 342 ,000 ,985 342 ,001 

I ,098 342 ,000 ,962 342 ,000 

NA-1 ,205 342 ,000 ,905 342 ,000 

NA-2 ,122 342 ,000 ,950 342 ,000 

ILC ,070 342 ,000 ,977 342 ,000 

 

The enterpreneurship propensity differences of students according to the departments, were 

investigated by Kruskal Wallis Test. It was found that there are differencies in enterpreneurship 

subdimensions expect “Risk Taking Propencity”. (p;rae>0,05) The Mann-Whitney U Test was 

applied, in order to determine between which groups there have been these differences. Because, 

Kruskal Wallis Test included in SPSS 13 Software, does not have multiple comparison tests.  

Mann-Whitney U Test result; 

The enterpreneurship propensity according to programs was investigated in terms of “Self-

confidence” subdimension. It was found that the enterpreneurship propensity of the students 

studying in Business Management and Local Governments Programs, is higher than the 

enterpreneurship propensity of the students studying in other programs in terms of “Self-

confidence” subdimension. 

H1: There is a significant difference between the students studying in Management & 

Organization Department and the students studying in other departments, in terms of “Self-

confidence” subdimension. Thus, hypothesis 1 was confirmed. The research findings were shown 

in Table 8. 
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Table 8. Diversity Test “Self-confidence” Subdimension According to Programs 

 Program N Mean     
Std. 

Deviation 
Chi-Square; 

P 
Departments Z P 

SC 

Business Management 99 4,1051 ,52399  

 

 

69,476; ,000  

Business Mang-Office Manag. -6,289 ,000 

Office Management 54 3,0556 ,97858 Business Mang-PublicRelation -3,465 ,001 

Public Relations 25 3,2480 1,13912 Business Mang-Acounting -5,686 ,000 

Local Government 56 4,0964 ,62084 Local Govern.-Office Mang -5,502 ,000 

Accounting 108 3,6778 ,56887 Local Govern.-PublicRelation -3,233 ,001 

Total 342 3,7404 ,79718 Local Govern. -Accounting -4,337 ,000 

 

Mann-Whitney U Test result; 

The enterpreneurship propensity according to programs was investigated in terms of “Ambiguity 

Tolerance” subdimension. It was found that the enterpreneurship propensity of the students 

studying in Office Management and Managerial Assistant Program, is higher than the 

enterpreneurship propensity of the students studying in Business Management and Local 

Governments Programs in terms of “Ambiguity Tolerance” subdimension. 

H2: There is a significant difference between the students studying in Management & 

Organization Department and the students studying in other departments, in terms of “Ambiguity 

Tolerance” subsubdimension. Hypothesis 2 was not confirmed. The research findings were 

shown in Table 9. 

Table 9. Diversity Test “Uncertainity Tolerance” Subdimension According to Programs  

 Program N Mean 
Std.  

Deviation 
Chi-Square;  

P 
Departments Z P 

AT 

Business Management 99 2,3805 ,88578  

 

22,930; ,000 

 

Business Mang-Office Manag. -4,053 ,000 

Office Management 54 3,2840 1,22801 Business Mang-PublicRelation -,265 ,791 

Public Relations 25 2,7267 1,40261 Business Mang-Acounting -3,586 ,000 

Local Government 56 2,6935 ,97067 Local Govern.-Office Manag -2,193 ,028 

Accounting 108 2,7052 ,72688 Local Govern.-PublicRelation -,799 ,424 

Total 342 2,7022 ,99989 Local Govern. -Accounting -,958 ,338 

 

Kruskal Wallis Test was used in order to investigate whether the risk taking propensity of the 

students differ according to their training section or not. It was found that there are not any 

differences in “Risk Taking Propensity” subdimension of enterpreneurship.  

H3: There is a significant difference between the students studying in Management & 

Organization Department and the students studying in other departments, in terms of “Risk 

Taking Propensity” subdimension. Therefore, hypothesis 3 was not confirmed. The research 

findings were shown in Table 10.  
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Table 10. Diversity Test “Risk Taking Propensity” Subdimension According to Programs 

 Program N Mean 
Std. 

Deviation 
Chi-Square 

P 
Departments Z P 

RTP 

Business Management 99 3,2593 1,07913  

 

 

7,571; ,109 

 

Business Mang-Office Manag. -1,805 ,071 

Office Management 54 2,9414 ,42357 Business Mang-PublicRelation -1,373 ,170 

Public Relations 25 2,9067 ,60873 Business Mang-Acounting -2,545 ,011 

Local Government 56 2,9673 1,16316 Local Govern.-Office Mang -,060 ,952 

Accounting 108 2,8843 ,40407 Local Govern.-PublicRelation -,149 ,882 

Total 342 3,0171 ,82638 Local Govern. -Accounting -,233 ,816 

 

Mann-Whitney U Test result; 

The enterpreneurship propensity according to programs was investigated in terms of 

“Innovativeness” subdimension. In the study, It is found that there is not a significant difference 

between the enterpreneurship propensity of students studying in Local Governments and Public 

Relations and Advertisement Programs in “Innovativeness” subdimension. However, it was 

concluded that the enterpreneurship propensity of the students studying in Business Management 

and Local Governments Programs, is higher than the enterpreneurship tendency of the students 

studying in the other programs in terms of “Innovativeness” subdimension. Thus, the hypothesis 

4 was partially confirmed. Research findings were shown in Table 11. 

  Table 11. Diversity Test “Innovativeness” Subdimension According to Programs 

 Program N Mean 
Std. 

Deviation 
Chi-Square 

P 
Departments Z P 

I 

Business Management 99 4,0040 ,63566  

 

 

 

83,255; ,000 

 

Business Mang-Office Manag. -7,771 ,000 

Office Management 54 3,1000 ,59400 Business Mang-PublicRelation -3,702 ,000 

Public Relations 25 3,4400 ,88318 Business Mang-Acounting -7,899 ,000 

Local Government 56 3,5679 1,19622 Local Govern.-Office Mang -3,431 ,001 

Accounting 108 3,3500 ,58012 Local Govern.-PublicRelation -1,185 ,236 

Total 342 3,5421 ,81714 Local Govern. -Accounting -2,895 ,004 

 

Mann-Whitney U Test result; 

The enterpreneurship propensity according to programs was investigated in terms of   “Need for 

Achievement- 1” subdimension. It was concluded that the enterpreneurship propensity of the 

students studying in Business Management and Local Governments Programs, is higher than the 

enterpreneurship propensity of the students studying in other programs in terms of need for 

“Need for Achievement- 1” subdimension. The research findings were shown in Table 12. 

    Table 12. Diversity Test “Need for Achievement- 1” Subdimension According to 

Programs 

 Program N Mean 
Std. 

Deviation 
Chi-Square 

P 
Departments Z P 

NA-1 

Business Management 99 4,0471 ,80673  

 

 

27,854; ,000 

 

Business Mang-Office Manag. -3,795 ,000 

Office Management 54 3,3704 1,09634 Business Mang-PublicRelation -3,274 ,001 

Public Relations 25 3,4533 ,95685 Business Mang-Acounting -4,327 ,000 

Local Government 56 3,8333 1,06931 Local Govern.-Office Mang -2,416 ,016 

Accounting 108 3,4938 ,98954 Local Govern.-PublicRelation -2,214 ,027 

Total 342 3,6871 1,00142 Local Govern. -Accounting -2,518 ,012 
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Mann-Whitney U Test result; 

The enterpreneurship propensity according to programs was investigated in terms of   “Need for 

Achievement- 2” subdimension. It was concluded that the enterpreneurship propensity of the 

students studying in Business Management and Local Governments Programs, was higher than 

the enterpreneurship propensity of the students studying in other programs in terms of “Need for 

Achievement- 2” subdimension. Need for achievement was found significant in each 

subdimension.  

H5: There is a significant difference between the students studying in Management & 

Organization Department and the students studying in other departments, in terms of “Need for 

Achievement” subdimension. Thus, hypothesis 5 was confirmed. The research findings were 

shown in Table 13 

   Table 13. Diversity Test “Need for Achievement- 2” Subdimension According to 

Programs 

 Program N Mean 
Std. 

Deviation 
Chi-Square 

P 
Departments Z P 

NA-2 

Business Management 99 4,1313 ,87393  

 

 

117,474; ,000 

 

Business Mang-Office Manag. -7,735 ,000 

Office Management 54 2,6728 ,92596 Business Mang-PublicRelation -5,792 ,000 

Public Relations 25 2,8933 ,82619 Business Mang-Acounting -9,018 ,000 

Local Government 56 3,7381 1,04391 Local Govern.-Office Mang -5,125 ,000 

Accounting 108 2,8395 ,89938 Local Govern.-PublicRelation -3,746 ,000 

Total 342 3,3382 1,09665 Local Govern. -Accounting -5,451 ,000 

 

Mann-Whitney U Test result; 

The enterpreneurship propensity according to programs was investigated in terms of   “Internal 

Locus of Control” subdimension. It was concluded that the enterpreneurship propensity of the 

students studying in Business Management and Local Governments Programs, is higher than the 

enterpreneurship tendency of the students studying in other programs in terms of “Internal Locus 

of Control”subdimension.  

H6: There is a significant difference between the students studying in Management & 

Organization Department and the students studying in other departments, in terms of “Internal 

Locus of Control” subdimension. Thus hypothesis 6 was confirmed. The research findings were 

shown in Table 14. 

Table 14. Diversity Test “Internal Locus of Control” Subdimension According to Programs 

 Program N Mean 
Std. 

Deviation 
Chi-Square 

P 
Departments Z P 

ILC 

Business Management 99 4,1801 ,62709  

 

 

108,691; ,000 

 

Business Mang-Office Manag. -7,217 ,000 

Office Management 54 3,2346 ,70971 Business Mang-PublicRelation -6,395 ,000 

Public Relations 25 3,2800 ,55008 Business Mang-Acounting -9,986 ,000 

Local Government 56 3,6667 1,22557 Local Govern.-Office Mang -2,895 ,004 

Accounting 108 3,2639 ,53347 Local Govern.-PublicRelation -2,781 ,005 

Total 342 3,5916 ,84081 Local Govern. -Accounting -3,888 ,000 
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6. CONCLUSIONS 

In this study, the students of Business Management and Local Governments Programs who take 

entreprenuership oriented lessons, were compared with the students of other programs who do 

not take entreprenuership oriented lessons. Search findings show that the entreprenuership 

tendency of the students from Business Management program, is higher than other students in 

terms six sub-dimensions of entreprenuership containing “Self-confidence”, “Innovativeness”, 

“Need for Achievement 1- 2”, “Internal Locus of Control” and “Ambiguity Tolerance”. In the 

study, it is also designated that the entreprenuership propensity of the students from Local 

Governments Program, is higher than other students in terms of four sub-dimensions containing 

containing “Self-confidence”, “Innovativeness”, “Need for Achievement 1- 2”, “Internal Locus 

of Control”. 

Business Management and Local Governments Programs carrying out educational activities 

under Management and Organization Department of Çanakkale Vacational School of Social 

Sciences and their educational programs include lessons considered as increasing 

entreprenuership propensity. Business Management Program contains “Entreprenuership” lesson 

and Local Governments Program contains “Investment Projects” lesson. 

The search findings indicate that the students of Business Management and Local Governments 

Programs have high entreprenuership propensity than the students from other programs. The 

study supports the other studies from the literature and puts forth the positive relation between the 

entreprenuership education and the entreprenuership propensity. In this context, one of the 

important factor that may affect the increase of enreprenuership propensity, is the 

entreprenuership oriented lessons in the curriculum of secondary education, high schools, 

vacational schools, colleges and faculties in Turkey. In addition, in the case of cooperation with 

KOSGEB, the students after graduating, are provided the financial advantage of being able to 

start their own business. Further, entreprenuership education for the families with the 

community-based projects can provide increase in entreprenuership orientation of the new 

generation. 
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